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Case Scenario: Soft Drink
In the case presented, there are different legal factors. One of the factors is consumer protection laws, which are aimed at protecting consumers. In this case, there was the violation of the trade description act, which states that it is illegal to give misleading impressions and information about products. Another factor in the scenario is issues of procurement. This factor related to the case in the sense that the government is required to regulate the purchase of goods and services, including the development of outreach programs like advertisements. Another factor is making an offer of a product that is used by the military. Although it was aimed at improving the status of the company in the business, it opens an opportunity for companies to use government property without authorization. The fourth legal factor in the case is the use of government property to promote the position of the company and entertain consumers. These four legal factors apply to this scenario because they determine if the customer should get the prize or not. 
The four elements of a valid contract are an agreement, capacity, consideration, and intention. An agreement is the first element that occurs after one party makes an offer and the second party agrees. This element also entails an acceptance, whereby all parties accept the agreement, which in this case is clearly communicated to all parties. The second element is capacity, which focuses on all parties having an understanding of the terms of the contract. The third element is consideration, which addresses the ability of the involved parties to exchange values that can promote unity. The last element is intention, which focuses on ensuring that all parties have an intention to enter a legally binding agreement. These elements relate to this scenario. The first element relates to the scenario in that the company made an advertisement with an agreement that a consumer would win a 7 million harrier jet. Capacity relates to the scenario in the sense that the consumer understood the terms of the contract. The company understood that consumers would participate in the advertisement and the consumer in this case thought that the advertisement was legally binding. The third element relates to this case in that there was poor communication between the company and the consumer. There was no understanding between the parties, thus leading to conflicts. The last element relates to this case in that the consumer was intending to enter the agreement while, on the other hand, the company was not intending to enter into an agreement, thus arguing that it was a way to attract more consumers. This implies that there was a conflict of interests between the company and the consumers. The interest of the company was to attract potential customers in a humorous way while the interests of the customer was to get a harrier jet as a prize. The conflict of interests in the scenario is a main cause of failure to achieve a legally binding contract. 
The objective theory of contracts states that an agreement between two parties is legally binding if, in the opinion of a third neutral party an offer had been made and accepted (Perillo). The company in this scenario made an advertisement jokingly implying that a harrier jet would be a price to be worn by having 7 million points. This theory applies to this case in that an offer was made by the company and the consumer accepted the offer. In this case, the company offered an expensive military harrier jet for 7 million company points. However, the advertisement was made on a sense of humor, to promote the position of the firm. Although the advertisement was made humorously, the client took it seriously and gathered $700,000 and 15 points to get the prize. It was not legally binding because there was no third party to state there was an agreement between the parties and that an offer was made and accepted. 
The reason why I think the court held that there was no valid argument is that the company did not fulfill all elements of a contract. The company failed to fulfill three elements, including capacity, consideration, and intention. In terms of capacity, the consumer did not understand the terms of the contract because, despite that it was made humorous, the consumer took it seriously. In terms of consideration, there was no exchange of values that promote unity between the involved parties. Because of poor communication between the company and the consumers, it resulted to misinformation. By failing to clarify if the advertisement was legally binding, the company did not fulfill the element of consideration. The element of intention was not adhered to because the company did not show an intent to enter into an agreement with consumers. Although the consumer had an intention to get the harrier jet, there was no contract because of lack of intention in both parties. 
Advertisements are not offers, rather they act as an invitation to an agreement. When a company develops an advertisement, it aims at attracting new clients to make an agreement. This case differs from a reward situation because the company advertised its products with the aim of attracting potential clients and investors. Although the customer thought that he would be rewarded by participating in the commercial, this was not the plan of the company. Its intention was to attract more consumers and increase sales. 
The recommendations that I can make for the company is to use advertisements that can be achieved. Although commercials are made to inform, persuade, and remind people of the products and benefits of purchasing such products. In this case, the commercial was made with the aim of persuading consumers to purchase more drinks, which could win them a harrier jet. The prize that was stated by this company was worth 7 million company points, which is equivalent to $700,000. This wasz rarely achievable because a consumer would be required to drink 190 drinks per day for 100 years. This advertisement, without the use of company points would not be achievable. 
Another recommendation for the company it to ensure that they communicate clearly with consumers. Clear communication will ensure that consumers are aware of advertisements and offers. Communication is essential because it ensures that all necessary elements and information about a product are known. Clear communication ensures that the company and the consumer understand each other, which allows them to enter a legally binding agreement. 
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